
More than 30 countries 
require that cigarette 
warnings take up almost half 
the package.  

The percentage of the package 
used for health warnings is: 

Australia (60%), Belgium 56%*, 
Brazil (50%), Switzerland 56%*, 
Finland 52%*, Canada 50%, 
Singapore 50%, Thailand 50%, 
Uruguay 50%, Venezuela 50%, 
European Union 48%*, Norway 
48%.  
(* including the required border).  

TOBACCO COMPANIES DO NOT WANT LARGE, PICTURE BASED HEALTH WARNING MESSAGES ON 
THEIR PACKAGES. THEY WILL NOT PUT THEM ON VOLUNTARILY, THEY WILL OBJECT TO 

REGULATIONS AND LAWS WHICH REQUIRE THEM AND THEY WILL CLAIM THAT THEY ARE DIFFICULT 
TO PRINT.  HOWEVER, THE COMPANIES HAVE BEEN ABLE TO PRINT THE LABELS AND COMPLY WITH 

THE LAW IN EACH COUNTRY WHICH HAS REQUIRED PICTURE BASED WARNINGS.  

 
What else can be done to 
make cigarette warnings more 
effective? 

In addition to providing health 
messages, cigarette warnings 
could: 

► remind smokers of other 
harmful effects from smoking in 
addition to health effects. These 
include environmental, social and 
economic costs. 

► encourage smokers to seek help 
from other people. 

► promote public health 
measures, like bans on smoking 
in public place. 

► focus on the concerns of specific 
population groups (for example, 
young men or women). 

► increase smokers’ confidence in 
quitting.  People are more likely 
to try to quit if they think they 
will be successful 

► emphasize the benefits of 
quitting. 

 

Large health warnings also 
reduce the attractiveness of 
cigarette packages and help 
create an environment where 
smoking is less acceptable. 

 
 

BRAZIL:  SMOKING CAUSES CANCER OF THE LARYNX 

INTERNATIONAL BRANDS, (LIKE WINSTON, MARLBORO, STATE EXPRESS 555, CAMELS) ARE 
SOLD IN SOME PARTS OF THE WORLD WITH HEALTH WARNING MESSAGES THAT ARE ABSENT 

OR HARD TO SEE. IN THAILAND (TOP LEFT) AND CANADA (BOTTOM LEFT), THE SAME BRANDS 
MUST BE SOLD WITH MESSAGES THAT TAKE UP 50% OF THE PACKAGE FRONT AND BACK. 



THE EUROPEAN UNION  HAS GIVEN EACH OF ITS 25 MEMBER COUNTRIES THE OPTION TO CHOOSE 
FROM 42 PICTURE BASED CIGARETTE WARNINGS.   

IN  AUSTRALIA, THE FRONT OF THE PACKAGE MUST SOON DISPLAY A WARNING THAT IS EXPANDED ON 
THE BACK OF THE PAGE.  WARNINGS COVER 30% OF THE FRONT AND 90% OF THE BACK OF EACH 

PACKAGE.  

IN CANADA, EACH PACKAGE MUST CARRY ONE OF 16 ROTATING MESSAGES. THESE WARNINGS FIRST 
APPEARED IN 2000, AND A SECOND SET OF WARNINGS IS NOW BEING DEVELOPED.  

IN  BRAZIL AND VENEZUELA, THE WARNINGS MUST TAKE UP ONE COMPLETE SIDE OF  
THE CIGARETTE PACKAGE.   


