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HealthHealth WarningWarning LabelsLabels ((HWLsHWLs))
• FCTC, Article 11: HWLs “may be in the form of 

or use pictures or pictograms.”
• Increasing evidence in favor of the efficacy of

HWLs with picutures over those with only text
• Which kind of imagery should be used?

– more gruesome images appear to be more 
emotionally engaging and to help undermine the 
appeal of package-based marketing
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HWL HWL characteristicscharacteristics andand contextcontext in 3 in 3 countriescountries

Campaigns:  No me 
hagas humo; Deja el 
cigarro (TV, billboards)
Policy:  Smoke-free

Pictorial
50% front
50% back

Text only
50% front
50% back

Uruguay

Campaigns: Mouth
cancer; Amputation (TV, 
radio and billboards)

Pictorial
33% front
90% back

Text only
25% front
33% back

Australia

Campaigns:  Woman, 
don’t smoke & unlinked 
cessation (TV, radio)
Policy:  PoP ad ban

Pictorial
50% front
50% back

Text only
50% front
50% back

Thailand

Campaigns (media)New HWLsOld HWLsCountry
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Thai Thai pictorialpictorial HWLsHWLs
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AustralianAustralian pictorialpictorial HWLsHWLs
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UruguayanUruguayan pictorialpictorial HWLsHWLs
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International International TobaccoTobacco Control Control PolicyPolicy
EvaluationEvaluation SurveysSurveys ofof adultadult smokerssmokers

Australia (n=1574):  
– Population-based sample
– Random digit dial
– Telephone administration

Uruguay (n=924) & Thailand (n=1012):
– Population-based sample (5 provinces of Thailand; 

Montevideo, capital of Uruguay)
– Multi-stage cluster sample
– In-person administration
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NoticedNoticed warningwarning labelslabels ““oftenoften”” oror
““veryvery oftenoften”” in in lastlast monthmonth

Prevalence across countries Adjusted ORs* of intending to 
quit in the next 6 months
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*adjusted for sex, age, education, income, daily vs. non-daily smoker, attempt to quit in previous year 
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ReadRead oror lookedlooked closelyclosely at at warningwarning labelslabels
““oftenoften”” oror ““veryvery oftenoften”” in in lastlast monthmonth
Prevalence across countries Adjusted ORs* of intending to 

quit in the next 6 months

*adjusted for sex, age, education, income, daily vs. non-daily smoker, attempt to quit in previous year 
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HWLsHWLs made made youyou thinkthink aboutabout smoking smoking risksrisks
““oftenoften”” oror ““veryvery oftenoften”” in in lastlast monthmonth

Prevalence across countries Adjusted ORs* of intending to 
quit in the next 6 months

*adjusted for sex, age, education, income, daily vs. non-daily smoker, attempt to quit in previous year 
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HWLsHWLs made made youyou thinkthink aboutabout quittingquitting
““oftenoften”” oror ““veryvery oftenoften”” in in lastlast monthmonth

Prevalence across countries Adjusted ORs* of intending to 
quit in the next 6 months

*adjusted for sex, age, education, income, daily vs. non-daily smoker, attempt to quit in previous year 
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HWLsHWLs stoppedstopped youyou fromfrom havinghaving a a 
cigarettecigarette in in lastlast monthmonth

Prevalence across countries Adjusted ORs* of intending to 
quit in the next 6 months

*adjusted for sex, age, education, income, daily vs. non-daily smoker, attempt to quit in previous year 
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ConclusionsConclusions
• Thai smokers higher than Australian & Uruguayan 

smokers on all indicators of HWL processing
– Deeper level cognitive processing indicators had an 

independent association with quit intentions

• Australian smokers generally higher than Uruguayan 
smokers on HWLs indicators of cognitive processing
– All HWL indicators independently associated with quit 

intentions

• Among Uruguayan smokers, only 1 HWL indicator had 
a marginally significant association with quit intentions




